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Prof. Saravana Jaikumar
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Management Development Centre (MDC),
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Phone: 033 7121 6000 (D) / 7121 1000 (B),
Extn: 6000/6001

Marketing Applications of Machine Learning and Artificial Intelligence:
INTRODUCTION:
Computer-enhanced artificial intelligence has been around since the 1950s, but recent hardware innovations and
technological disruptions have reinvigorated the field. New sensors help machines to be more accurate sight, hear
sounds, and understand location. Powerful processors can help computers make complex decisions, sort through
possibilities, plan outcomes, and learn from mistakes. The possibilities are thrilling; the implications are vast.
The field of Machine Learning (ML) and Artificial Intelligence (AI) includes a collection of tools, techniques and
methods that are of relevance to today’s corporate managers. These techniques help to support decision-making
in this VUCA (volatile, uncertain, complex and ambiguous) world. The techniques combine the best of the statistics
and computer science world to solve the real world corporate problems. It is all about analyzing data with a lens
that is unique and provide useful insights. ML and AI techniques such as ANNs, Genetic Algorithms and Decision
Trees are now widely used in data mining and analytics fields. The AI agents created using such techniques find
wide range of applications in today’s corporate space and the best is yet to come.

OBJECTIVES:
This management development programme will introduce you to some of the key concepts behind machine
learning and artificial intelligence, including the differences between Strong and weak AI. This MDP will explain
the different approaches to AI, including machine learning, and the practical applications for new AI-enhanced
technologies. With the help of business frameworks, understand how these prediction machines can be built in
your business context.

KEY TOPICS:
This MDP will introduce the participant to the following key topics and help them understand how artificial
intelligence can make a difference in the businesses they operate:
1. Overview of Artificial Intelligence
1.1.
1.2.
1.3.
1.4.

Introduction to AI
Goals of Artificial Intelligence
Evolution of Artificial Intelligence
Triggers for Development of AI

2. Economics of AI
2.1. The World of Prediction problems
2.2. AI Canvas - Address your company’s
problem using structured AI framework
- Hands on Activity
3. Cognitive Technologies
3.1. Knowledge Representation & Reasoning
3.2. Automated Planning
3.3. Learning
3.4. Perception
3.5. Physical Action

4. Machine Learning
4.1. Types of Learning approaches
4.1.1. Supervised Learning
4.1.2. Unsupervised Learning
4.1.3. Reinforcement Learning
4.2. Introduction to Deep Learning
5. Corporate case studies on how AI is
implemented in different industries
6. AI Toolkits
7. Ethics of AI
8. Let’s understand the AI Market
8.1. Key Players in the Market
8.2. The Future of Artificial Intelligence
8.3. Jobs and Career Options in the Market

PEDAGOGY:
Cases, hand-on exercises and group activities in class.

WHO MAY ATTEND:
Professionals / practitioners (specifically Mid-Level to Senior-Level Managers) who are interested in learning about
the potential applications of Machine Learning and Artificial Intelligence. This MDP is targeted at professionals
and practitioners who would like to spear head their organization when the firm decides to adopt ML and AI to
assist in decision making and marketing initiatives. This MDP is also relevant to people working in startups in
domains including, digital marketing, social media marketing, marketing analytics and market research.

PROGRAMME DIRECTOR:
Prof. Saravana Jaikumar is Assistant Professor in Marketing area at IIM Calcutta. He is a Fellow (Ph.D.) of Marketing
from IIM Ahmedabad and MBA from Cardiff Business School, UK. His research work has been published in reputed
international journals including Journal of Advertising Research, Journal of Business Research, Marketing Letters
and Journal of Product and Brand Management. He is interested in research related to pricing, pharmaceutical
price regulation, and consumer behavior at the ‘bottom of the pyramid’. His research work is mainly quantitative
in nature and includes application of machine learning and artificial intelligence techniques to resolve marketing
issues.
Laxminarayanan G: This MDP will be supported by a senior executive from one of the Big4 consulting firms,
Laxminarayanan G. He is an IIM Lucknow alumnus and an experienced management consultant who has diverse
experience in consulting, analytics, training and mentoring of teams in the areas of Strategy, management and
technology. He has been involved in mentoring executives through workshops and lectures for the last 13+ years.
He is regular speaker at different CII forums on the topics of management and technology.
Prof. Syam is Director of the Center for Sales and Customer Development (CSCD), and the Robert J. Trulaske Sr.
Associate Professor of Marketing at the Trulaske College of Business at the University of Missouri, Columbia. His
research has appeared in major journals such as Marketing Science, Journal of Marketing Research, Journal of
Marketing, International Journal of Research in Marketing, Quantitative Marketing and Economics, and others. He
is on the Editorial Board of the Journal of Retailing and has served on the Editorial Board of Marketing Science. He
has received the Outstanding Teacher Award for Executive MBA teaching at the University of Missouri.
Duration:
January 17 (Monday) to January 21 (Friday), 2022
Programme Commencement: 9:00 AM on January 17, 2022
Programme Conclusion:
2:00 PM on January 21, 2022
Venue:
Accommodation:

Management Development Centre (MDC), IIM C Campus
For Residential participants
Check in: January 16, 2022 (6:00 pm onward)
Check out: January 21, 2022 (2:00 pm)

Participant Fees: 		

Residential (R):
₹ 100,000/Non-Residential (NR): ₹ 10,000/- less than the Residential fee
Taxes and surcharges extra, as applicable.
However, we would strongly encourage candidates to enroll as Residential
participants, as the experience of an MDP is optimized in a full‐immersion

Discount on Programme Fees
A discount of 10% on the fees can be availed by an organization if it nominates at least 4 participants for this particular MDP.

Terms & Conditions:
•
•

•
•

Participants would have to make their own travel arrangements.
Accommodation at IIM C will be provided till 2.00 p.m. on the last day of the Programme. Participants staying beyond
this time will have to bear additional stay and food charges, which they have to settle directly with the hospitality service
provider, conditional upon room availability.
Cancellation Policy: In case you/your nominated candidate(s) does(do) not attend the programme, 40% of the programme
fees will be retained, as per policy.
Executive Education Alumni: With effect from April 1, 2017, participants of IIM Calcutta’s ‘Open’ MDPs who attend 20
days of learning through two or more Open MDPs will be eligible to apply for ‘Executive Education Alumni of IIM Calcutta’
status.

HOW TO APPLY
•
•
•
•

You can apply/nominate your personnel by clicking on the “Apply Now” link
corresponding to the particular MDP, as appearing on our online calendar available at:
https://iimcal.ac.in/mdp/mdp-calendar
Once the candidature(s) is(are) approved, the sponsoring authority or participant (in
case of self‐nomination) will be intimated over email along with the Payment Advice
seeking programme fees in advance.
Programme fees can be remitted online through Electronic Fund Transfer (NEFT/RTGS).
Upon remitting the fees online, kindly intimate CMDP office with the UTR No./relevant
transaction details through email, so that we can connect your remittance to your
nomination(s).

Please note that confirmation of participation is subject to receipt of Programme fees
by CMDP Office before commencement of the MDP.

IIM CALCUTTA’S RANKINGS AND ACCREDITATIONS
• Triple accreditations by AACSB (Association to Advance Collegiate Schools of Business), AMBA (Association of
MBAs) and EQUIS.
• IIM Calcutta is the only B-school in India to be a part of the prestigious CEMS. (The Global Alliance in Management
Education or CEMS (formerly the Community of European Management Schools and International Companies)
is an international cooperation of leading business schools and universities with multinational companies and
NGOs.)

Our correspondence address is as follows:
CMDP Office
Management Development Centre (MDC)
Indian Institute of Management Calcutta, Diamond Harbour Road, Joka, Kolkata - 700 104 Phone:
+91 33 7121 6000-01 (Extns: 6012/6005)
Email: program_mdp@iimcal.ac.in Weblink: https://www.iimcal.ac.in/mdp/mdp-calendar

For all other details on administrative matters please refer to the ‘Guidelines for Participants’ on our website or
e-mail to program_mdp@iimcal.ac.in

Semaphore Technologies Pvt. Ltd.

• IIM Calcutta has been ranked 2nd amongst all B-schools in India and 21st Globally, in Financial Times: Masters
in Management Rankings 2020

